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User’s Portrait

Age Gender

25–34 35–44 45–54 55–6418–24 65+

68%

32%
13%

42%

20%
13% 8% 3%

male

female



User’s Portrait

Family status 

21%3%

23%
39%

14%

I live on my own 
Cohabiting friends

Couple 

Family with children 

Extended family



User’s Portrait

Occupation

5%

11%

5%

7%

12%12%

48%
Retired 

Student 

School student 

Unemployed 

Self-employed Manager 

Employee 



User’s Portrait

Movie Lovers

Technophiles

TV Lovers

Shutterbugs

Travel Buffs

News Junkies/Entertainment & Celebrity News Junkies 

Mobile Enthusiasts

Home Decor Enthusiasts

Social Media Enthusiasts 

Auto Enthusiasts

SPB TV users are interested in:

 5%

 4%

 4%

 3%

 3%

 3%

 3%

 3%

 3%

 3% Source: Google Analytics, 2016 



User’s Portrait

Employment

Autos & Vehicles/Motor Vehicles/Motor Vehicles (Used) 

Real Estate

Consumer Electronics/Mobile Phones

Dating Services

Autos & Vehicles/Auto Parts & Accessories/Wheels & Tires

Financial Services/Banking Services

Autos & Vehicles/Auto Parts & Accessories/Wheels & Tires

Autos & Vehicles/Auto Repair & Maintenance

 3%

 3%

 5%

 3%

 2%

 2%

 2%

 2%

 1%

SPB TV users purchase from the following categories:

Source: Google Analytics, 2016 



User’s Portrait

Device distribution

Smartphone 
(mobile phone) TV Tablet Desktop (PC, laptop)  

65% 3%27% 5%
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OS Distribution

8%

10%

2%
2%

2%

75%
iOS

Web

Tizen, WebOS,  
Apple TV and others

Windows
Windows Phone

Android



User’s Portrait

Population of the city/town

75% 11% 17% 15% 18% 17%
Over 8 million people 4 to 8 million 1 to 4 million 500,000 to 1 million 100,000 to 500,000 Up to 100,000 people 



User’s Portrait

Key Regions of Russia 

Moscow

Saint Petersburg

Krasnodar

Rostov

Yekaterinburg

Samara

Kazan

Yaroslavl

Krasnoyarsk

Nizhny Novgorod

Chelyabinsk

Stavropol

Perm

Saratov 

Voronezh

Novosibirsk

 28%
 13%

 6%
 4%
 4%
 4%

 3%
 2%
 2%
 2%
 2%

 1%
 1%
 1%
 1%
 1%



Sports 

News 

Music video 

Comedy shows 

Children’s shows and cartoons 

Culinary shows 

Reality shows 

Documentaries 

Drama series 

Movies via linear broadcast 

Favorite Genres 

User’s Portrait

51% 

55% 

55% 

46% 

40% 

35% 

40% 

41% 

37% 

38% 

28% 

33% 

29% 

29% 

31% 

25% 

22% 

30% 

28% 

30% 

32% 

30% 

38% 

36% 

30% 

32% 

30% 

36% 

43% 

38% 

Smartphone                        Tablet Desktop 



Viewers combine watching TV with following activities:

User’s Portrait 

While eating 
While spending time with my family 

While spending time with my friends 
When I have free time and I am alone 

I watch programs for kids and cartoons with my child 
While commuting 

While traveling 
In the office 

While waiting for something 
While doing household chores or cooking 

At school/college 
While exercising/at the gym 

Before going to bed 
In the bathroom/on the toilet 

Whenever I want to watch some important live event
I watch only videos, not TV channels 

53%
30%

13%
61%

16%
20%

15%
13%

29%
23%

2%
4%

38%
10%

30%
6%



web: www.tafimedia.com
email: info@tafimedia.com
tel: +7 (911) 1015210

6801298, Israel, Tel Aviv-Yaffo, Prof. Yehezkel Kaufmann street, 
build.6 (Gaon building), office 310 (Coworkbay)

THANK YOU 
FOR YOUR ATTENTION


