Advertising in SPB TV
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About SPB TV

1+ 1 mln

mobile TV in Russia viewers every day

200+ 1000+

TV channels movies and series

Russia — CIS — Europe

Global reach

Multiscreen

mobile, web, Smart TV




Ads Placement

SPB TV is a multifunctional platform for banner and video ads
placement in OTT TV and video services with user-friendly '
interface and professional tools for efficiency tracking. ‘

With SPB TV people from around the world will see your
ads. Video and banners are shown while channels, movies
or series are loading. In these seconds you get maximum

= ﬁﬂ % |
attention because a user is keeping an eye on the screen. =B
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Videos

10+ million ad videos per month

VPAID, MRAID, VAST support MHTEpHI

Average CTR is more than 4% Open RTB
Integration ViHTepHL

Ba n n e rS MHTEpHb

10+ million ad banners per month #Cupsinoma
Average CTR is more than 4%
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SPB TV Channels

10 most popular channels
7 poccus 11 I M| g Pop

1. Channel One (lNepsesil kaHan)

mEmm  uPEK e H TV (HTE)

HISTORY Russia-1 (Poccus 1)
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K”HOTB DOMAWHMH TNT (7_/_/7_)

Zvezda (38e30a)

Action by SPB TV (boesuk)
Ren TV (Pe+x TB)

Russia-24 (Poccusi 24)
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10. Disney Channel (KaHan Disney)



HYEMIOCTU
3D

SPB TV Movies and Series

OT MPOJIOCEFPA «IIEPEBO3THKA»

&

10 most popular movies
and series

1.

O L N O A W N

Parker

Carriers

Killer Elite

22 minutes (22 MuHymel)

On an Unnamed Hill (Beicoma 89)
Shark Night 3D

Taken 2

Zero Dark Thirty

Sniper 2: Tungus (CHadnep 2: TyHeyc)

10. The Meeting Place Cannot Be Changed

(Mecmo ecmpeyu usmeHUmMs Hesb3s5)



Where Will Ads Appear?

Your ads will be shown as pre-rolls, mid-rolls on channel, movie or series page.

Mobile




Where Will Ads Appear?

Your ads will be shown as pre-rolls, mid-rolls on channel, movie or series page.

Desktop
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Where Will Ads Appear?

Your ads will be shown as pre-rolls, mid-rolls on channel, movie or series page.
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Smart TV Set-top box




All Platforms

SPB TV supports ALL popular platforms and operating systems.

I0S android macOS @TV LG ThinQ® TIZEN® androidty

SHARP

Hisense smwsSMARTTV Panasonic. Son. PHILIPS “AQuos




Worldwide Co

Ne
% first 20 countries with the biggest number of




Spot-on

OTT TV analytics collects data about viewers’ preferences, their tastes and interests, addressing
each viewer personally. With SPB TV you can prepare advertisement blocks using a number
of targeting parameters simultaneously.

Targeting parameters:

« Device type

« Platform

* TV channel, movie or series
« Language

«  Country, city

« Placement time

+ Social demographics

* Preferences Om U Ine
You are also able to: targeting

 Limit number of ads shown per user

+ Set ads duration

« Switch off “skip ad” option Se In - S
* Channel ads placement buyout

« Brand SPBTV app




Viewers' Portrait

Gender

62%

male female 11%
o
18 or less
Family status
0%—— 23%
Big family Living alone
of several
generations
28%

Living with partner

39%

Family and children

Age

1 23% 24% 18% 17
Y O ‘ ‘ e
19-24 25-34 35-44 45-54 55-64 65-74 75 orolder

Leisure activities

Watching TV

Spending time with family/friends
Reading

Playing video games
Self-educating

Doing sports

Doing nothing, resting

Doing handiwork

Other

I 6875
I 457
I 307
[ 25%
I 247
1%
. 11%
8%
10%



2020 Statistics

Average session duration is 29 minutes.

Distribution between devices:

Mobile Smart TV Tablet Desktop
40% 37% 17% 5%

Ads impressions (unique users)

Desktop Smart TV iOS Android

1 000 000 1 500 000 2 500 000 12 000 000



Smart TV

Smart TV is the most promising screen. J'son & Partners Consulting predicts that the total number of Smart TVs
in Russia will reach 33.6 million devices by 2021.

The fastest growing audience segment:

2014 2015 2016 2017 2018 2019 2020

Dynamics of the existent stock of Smart TV, Russia, mln, 2014-2021. (Source: J'son & Partners Consulting)

SPB TV supports:

Hisense smnSMARTTV Panasonic. SONY  pHiLps Sg0os LG ThinQ® androidtv
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Our Viewers are Loyal to Advertising

The biggest share of the SPB TV audience has positive or neutral attitude to ads. They are willing to watch ads
to keep free access to content.

How does the advertising influence your attitude to the service?

12% 34%

Positive, Negative,

| learn about new I'm ready to pay
services and products for disabling advertising
48% 6%

Neutral, | understand that this Negative,

is the only way | can watch but | am not ready

content for free to pay for disabling



The Moment is Priceless

Based on our research, viewers watch TV and video on the Internet in various cases: on the way, while
doing household chores or even at work. We selected the most often cases for you so you can catch the
right moment for your ads to be shown.

ORORORO

Alone in free time During mealtime Before going to sleep During familytime When the TV is occupied

45% 31% 31% 227% 21%
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When doing home duties On the road At work When waiting for something

16% 12% N4 107



Viewers'
Preferences

Anime and other animatio




Contacts

Tafi Media: ads placement in SPB TV
+7 (911) 101-52-10
info@tafimedia.com
www.tafimedia.ru



